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@ Background and Methodology

= This study was conducted as part of Harris Interactive’s Quick Query omnibus study.

= |nterviews were conducted online from December 27 — 29, 2005.

=  Sample was drawn from the Harris Poll Online (HPOL) database. Respondents were
adults aged 18 +.

= |ntotal, 2,152 interviews were completed.

=  Password-protected email invitations were sent to prospective respondents from the HPOL
sample.

= Data were balanced to reflect the population using demographic variables (gender, age,
race/ethnicity, and region).

= Information is representative of the online U.S. population.
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@ In total, 21% of all holiday shopping was done online.

This holiday season, what percentage of your holiday shopping was done

online?
Mean %
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Q305 Base: All Respondents (n=2,152)
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@ In total, 21% of all holiday shopping was done online.

This holiday season, what percentage of your holiday shopping was done

online?
Mean %
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Q305 Base: All Respondents (n=2,152)
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Holiday spending appears to be up slightly from last year.

This holiday season, did you spend...?

Less money online

than last year, 30%
More money online

than last year, 38%

Increases in holiday
spending were most

About the same _
amount of money apparent in the
online than last year, younger age groups
32%

Q310 Base: Respondents who shopped online this holiday season (n=1,519)
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@ Clothing and books top the list of most commonly purchased gifts.

Which types of gifts did you purchase over the holiday season?

Clothing or accessories 56%
Books/ideos
Children's toys
Music CD's
Collectibles
Software

Computer hardware

None of these

Q315 Base: All Respondents (n=2,152)
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@ Online holiday shopping is done predominantly from a home computer.

Where did you shop online this holiday season?

90%

26%

2% 1%
From a home computer From a computer at your ~ From a computer at a school, None of these
place of work library, or other public
location

Q320 Base: Respondents who shopped online this holiday season (n=1,519)

Page 7 Harris Interactive Inc. _




Home computers are seen as the safest place to shop online.

In your opinion, is it safer to shop online...?

They are all equally
safe, 30%

From a computer at a
school, library, or
other public location,

From a home
1%

computer, 62%
From a computer at

one's place of work,
7%

Q325 Base: All Respondents (n=2,152)
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About 1in 5 were concerned about Internet security.

How concerned were you about Internet security this holiday season?

Extremely concerned,

Not at all concerned, 7%
17%

20% were
extremely/

very
concerned

Very concerned, 13%

Not very concerned,

32% Somewhat

concerned, 31%

Concerns about
Internet security are

highest among the
Q330 Base: All Respondents (n=2,152) oldest respondents
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@ Internet security concerns are slightly greater than last year.

How does your level of concern regarding Internet security this year compare with
last year’'s?

Less concerned than

last year, 10% More concerned than
last year, 20%

The same as last
year, 71%

Q335 Base: All Respondents (n=2,152)
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Shoppers felt least confident that they were protected from spam or
their information being sold to third parties.

This holiday season, how confident were you that when you shopped online you
were protected from ...?

% Extremely/Very Confident

56%

Compuiter viruses  Credit card fraud [dentity theft Spyware Personal Unsolicited
information being email/spam
sold to a third party

Q340 Base: Respondents who shopped online this holiday season (n=1,519)
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@ This holiday season, how confident were you when you shopped
online that you were protected from ...?

Personal information being sold to a Identity theft
third party
Not very '_\IOt Extremely
Not Extremely confident, SOMfIdeNtat  contigent,
confidentat  confident, 9% all, 1% 11%
all, 6% 7%
Very
Not very confident,
confident, 20%
26%
Very
confident,
Somewhat 35%

confident,
45%

Somewhat
confident,
40%

Q340 Base: Respondents who shopped online this holiday season (n=1,519)
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This holiday season, how confident were you when you shopped
online that you were protected from ...?

Unsolicited email/spam Computer viruses
Not very f',\(;Ot
Not Extrgmely confidenf,ogn' Zeont at Extrgmely
. confident, 7% » 2% confident,
confident at
7% 18%
all, 14%
Very
confident,
16%
Somewhat
confident,
34%
Not very
confident,
32% Very
confident,
Somewhat 38%
confident,
31%

Q340 Base: Respondents who shopped online this holiday season (n=1,519)
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@ This holiday season, how confident were you when you shopped
online that you were protected from ...?

Spyware Credit card fraud
Not
Not ve
Not Ext I COnﬁde%onﬁdent at Extremely
confident at remely 705 all, 1% confident,
confident, 14%
all, 4%
Not very 13%
confident,
19%

Somewhat

very confident
i ’ Ve
confident, 42% ery
28% confident,
36%

Somewhat
confident,
36%

Q340 Base: Respondents who shopped online this holiday season (n=1,519)
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About 30% of the online population shopped less than they would
have otherwise due to Internet security concerns.

When shopping this holiday season, did Internet security concerns cause

you to ...?
Not do any online
shopping this year,
14%

30% shopped

less because
of security
concerns

Do some online _J
shopping, but less
than you would have
liked to, 16%

Neither - you weren't
concerned about
Internet security, 70%

Q345 Base: All Respondents (n=2,152)
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Shoppers are most likely to have anti-virus software on their
computer.

Think about the computer you used the most to shop online this holiday season.
Which of the following types of software are on this computer?

88%

Anti-virus Anti-spyware Firewall Email filtering/spam Web content
blocking filtering/blocking

Q350 Base: Respondents who shopped online this holiday season (n=1,519)
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